ETHICS AND RULES OF ENGAGEMENT IN NEW MEDIA, #7 1:30 p.m. to 2 p.m.
HIGHLIGHTS


“Paying for news, paying for blogs is just as bad on the traditional side as it would be on the blog side. There’s an enhanced pace of dissemination of information in new media.”  said Donald Wright, Professor of Public Relations at Boston University.
Henry Copeland, founder of Blogads, said: “Traditional media is shrinking relative to YouTube, Facebook and MySpace.  If traditional media is half of what it is today, it will be a tenth of that in ten years.” 
“Ethics is self-policing… It becomes a matter of personal or corporate choice...The blogosphere is very vocal and has a persistent voice, if you wrong them they will come after you,” said Rick Murray, president of Edelman’s me2revolution. 

--------------------------------------------------------------------------------------------------------------------------------
Rick Murray, President of Edelman’s me2revolution, opened the panel by saying, “One of the things we’ve learned is that if you’re going to be out front, you’re going to fail. And we’ll probably fail again.”  He noted that all the training anyone could do in this space would still be insufficient, and that repetition and teaching people to act ethically is key. 

Murray then asked the panelists, “How do you really come to terms with the word ethical, when the lines between channels and the borders between countries have evaporated online?

Donald Wright, Professor of Public Relations at Boston University replied, “We’ve struggled with ethics for a long time. The ethics for traditional and new media should not be different. New media is global, quick moving. Paying for news, paying for blogs is just as bad on the traditional side as it would be on the blog side. There’s an enhanced pace of dissemination of information in new media.” 

Henry Copeland founder of Blogads said, “PayPerPost (where advertisers pay bloggers directly for writing sponsored content) didn’t exist a year ago. Now they have 2,000 bloggers signed on. Blue-chip companies are doing this because it gets bloggers to talk about them and gets them some “Google juice.” Traditional media is shrinking relative to YouTube, Facebook and MySpace. If traditional media is half of what it is today it will be a tenth of that in ten years.”

Murray said, “As communications professionals, we’re not licensed. If someone violates us, 
we’re not going to get our PR license taken away. We might lose our job. How do you handle no enforcement capability?”

Wright replied “20 years ago, the PRSA president did things that he shouldn’t have done. He was scheduled to meet with the ethics code people, but resigned from the organization shortly before he did. Situations like that make ethics more important to the (PRSA) organization.” 

Murray then asked if Tim O’Reilly’s Blogging Code of Conduct to shape online discussion and debate are a good idea or bad idea. <http://blogs.oreillynet.com/mt/mt-tb.cgi/1952>
Copeland responded by saying, “One guy’s ethical lapse is another guy’s profit center.” 

Wright responded with, “If we can’t implement something at a national level, how can we implement it at a global level?”

Murray said, “How do you gel what standard you’ve put on communication? Ethics is self-policing; it comes down to your company, your brand, and holding people accountable. It’s impossible to have a formal standard or process. It becomes a matter of personal or corporate choice. We hold people accountable for living up to our standards. It’s voluntary but it’s also self-policing. The blogosphere is very vocal and has a persistent voice; if you wrong them they will come after you.” 

Wright said, “Responsibility is a big issue. The “No Seatbelt” law in New Hampshire is neither ethical nor responsible.”
 

Questions from the audience:

“The First Amendment (to the U.S. Constituion, which protects freedom of the press) has driven a lot of communication. Is it time to protect the speaker vs. the listener since communication vehicles have changed so much?”
Wright responded by saying, “In PR, we’re usually talking about the ethics of the sender of information versus the receiver. Yet, receivers of information also have some ethical responsibilities. If a blogger decides to do something that will impact society in one of their posts, then the receiver could be taking unethical actions.” 

Murray added, “If you have a blogger writing inaccurate stories, and people are using the information. it could have negative impact. It’s a source that may or may not be able to be confirmed.” 

“So much of the two-way ethical street relies on firewalls, because of who has the money and the content. How do you get through it?”
Copeland said, “It’s ethically fraught. Whatever you do, no matter how fully disclosed you’re going to see misinterpretations. This is the age of communal filtering. On one hand, we’re creating all these loopholes, but on the other hand, people can create things to rate each other. It could be the technology will build the anecdote.”

Speaking of ethics, everyone in this room is white; all the panelists are white males. Why is that? 

Murray replied, “We’re trying to bring more diversity into the company. For social media, it’s a massive issue. Broadband is expanding the digital divide.” 

Copeland said, “Folks without PCs are one step behind because people are going mobile.” 

#
