ENABLING THE DIGITAL GENERATION # 8, 2-2:30 p.m.
HIGHLIGHTS

(On Experiential learning): “If you are talking about blogs, you must use blogs...Students need to understand the great importance of producing content,” said Walter Carl, Professor, Northeastern University. “I have to teach my students how to make a hyperlink, how to write HTML, how to use RSS. 
“Transformative is an important word and idea.  You need to rethink how the core writing courses are being taught.  Digital thinking, digital skills, and entrepreneurial skills--all of these must be taught,” said Merrill Brown, National Editorial Director, News 21.
 
David Weinberger, Fellow at Harvard Berkman Center, said, “You will always be behind the curve on new media.”
Moderator John Edelman, Assistant to the Chairman, Managing Director, Global Human Resources, began the session by asking:  Is there a Digital Q (IQ) for students or for faculty?

 

Walter Carl, Professor, Northeastern University:  You need to understand the social forces, consequences, and context--not just the technology.

 

David Weinberger, Fellow at Harvard Berkman Center:  Are we getting to the place where we there won’t be a separate track for new media marketing or social media marketing?  Will it ever be just marketing?

 

Carl :  "New media" is rhetorical trope.  It will always be around, and it will always be new.  
There is continual evolution.  What we are calling new media, will become standard and then replaced by new new media. How can it be radically transformative?  This is not a positioning exercise.  You have to be responsive and have engagement.  It is a teaching moment--a great opportunity to pay attention to word of mouth and the power of it.  

 

Merrill Brown, National Editorial Director, News 21:  Transformative is an important word and idea.  You need to rethink how the core writing courses are being taught.  Digital thinking, digital skills, and entrepreneurial skills--all of these must be taught.

 

Carl:  Northeastern University on experiential learning. If you are talking about blogs, you must use blogs.  Move it from behind the firewall of Blackboard and onto the internet.  Students need to understand the great importance of producing content.


Weinberger:  It is surprising that there is any resistance to the complete webification of university. You are going to be on the Web and doing social networking.   

 

Brown: Public publishing is very important, so that work is not just being critiqued by the class. The response mechanism of public publishing is incredibly important.  It teaches how to deal with feedback.  

 

Carl:  I agree with you.  I have to teach my students how to make a hyperlink, how to write HTML, how to use RSS.  A lot of bloggers are 30-40 years old and are much more savvy.  They are using the sites, but they are not aware of what they are doing.

 

Babs Rangaiah, Director, Media & Entertainment, Unilever:  They are doing all of the same things, but they don't know what it is.  They use-peer-to-peer, but wouldn't call it that.  It is the task of academia to send out professionals that know the technology.  Students that know both technology and conceptually what they are doing.

 

Michigan State:  The technology is being adopted more quickly by students and companies than by academics.  

 

Matthew Anchin, Vice President, Online Communications, American Express:  Don't worry about the mechanics, get them on the concepts.

 

Weinberger:  You will always be behind the curve on new media.  

 

John Edelman:  When getting students involved online--do you let them be citizens first or do you talk about ethics first and then let them go?  Do you prepare them to be citizen journalists?

 

Carl:  Before students blog, we do have a conversation about ethics and responsibilities.  A conversation about setting community standards.

 

Merill:  Teach them the ethics. Teach them about being a part of the citizenry and being an upcoming professional.  
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