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Matt Anchin is Vice President of Online Communications at American Express.  In this role he is responsible for worldwide efforts to develop and utilize online channels for communicating with the media, employees, shareholders and other important constituents.  Online Communications is also responsible for global intranet content, external corporate informational Web sites, and the use of online tools in support of company strategies.
Prior to joining American Express in 2006, Anchin served in a variety of corporate communications roles at IBM, working on a number of the company’s most visible and innovative communications initiatives. These included producing award-winning annual reports, managing the strategic development and daily operations of the corporate communications portions of IBM’s internal and external Web sites and the development of IBM’s first WorldJam – a global interactive employee experience that brought over 50,000 IBM employees together to discuss issues of importance to the company’s culture and business strategy.

Anchin’s tenure with IBM began in 1998 where he also managed media relations and internal communications for IBM business units, most recently leading employee and executive communications efforts for the Integrated Supply Chain.

Previously, Anchin served as an account executive in the Strategic Technology Communications Group at Ruder Finn, Public Relations, where he developed and managed media relations programs for a number of large brand-named Internet and Telecommunications companies, and was an editorial assistant for Radio Free Europe/Radio Free Liberty in Prague, Czech Republic.
Anchin holds a Bachelor of Arts degree from American University’s School of Communication in Washington, D.C.

