Trust Barometer Headlines: 2007

Canada

Canadian-headquartered companies highly trusted globally
¥ Many institutions, companies headquartered in other countries
¥ Many media sources and spokespeople
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Sweden

Swedish companies most trusted globally
Lowest trust in: Athlete/entertainer as spokesperson
(with France)

—
United Kingdom

Lowest trust in: Government and media
§ Many institutions, companies headquartered in other countries
¥ Many media sources and spokespeople

Netherlands

Highest trust in: Religious institutions
Most likely to: Pay a premium for a “socially responsible”
company’s products or services
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Poland

Lowest trust in: Corporate or product advertising
Highest trust in: Healthcare industry

Russia

Russian companies least trusted globally
Lowest trust in: NGOs

Ireland

Most likely to: Support legislation controlling or limiting activities
of distrusted companies; only nation whose companies more
trusted in developed than developing world
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United States

* Many companies, American and foreign-based
¥ Many media sources and spokespeople
Higher trust in business and religious institutions than Europe

Mexico

Highest trust in: Spanish companies
Highest trust in: “Your own CEQ” as source of info about
a company
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Brazil

Highest trust in: Conversations with friends and peers
Most likely to: Actively demonstrate against distrusted
companies

y

Italy

Lowest trust in: Banking industry
Least likely to: Share opinions about companies with others
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Japan

¥ Many media sources and spokespeople
Most likely to: Agree that business has a social role
Lowest trust in: Religious institutions

China

Highest trust in: Government
Highest trust in: Media
Highest trust in: US-headquartered companies
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Germany

Most likely to: Believe that global companies have a negative
effect on society; agree that a visible CEO builds trust
¥ Many media sources and spokespeople

India

Highest trust in: Technology, telecommunications
Most likely to: Believe that global companies have a positive
effect on society

France

Lowest trust in: Business
¥ Many media sources and spokespeople

Korea

¥ Many specific companies
Highest trust in: Blogs as credible information source
Most likely to: Share opinions online about distrusted companies
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Spain

Highest trust in: Bloggers as source of information about companies

Lowest trust in: Mexican companies
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