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Methodology

|_

Online survey in 28 markets
34,000+ respondents total

All fieldwork was conducted between
October 19 and November 18, 2019

General Online Population

1.150 | Ages | Allslidesshow general
]

+ online populat_ion data
TEETPRIE N 18 unless otherwise noted
per market

2020 Gen Z oversample
250 respondents age 18-24 per market

Informed Public

500 respondents in U.S. and China;
200 in all other markets

Represents 17% of total global population
Must meet 4 criteria

Ages 25-64

College-educated

In top 25% of household income per
age group in each market

Report significant media consumption
and engagement in public policy and
business news

Mass Population

All population not
including informed public

Represents 83% of total
global population



TRUST ESSENTIAL
FOR FUTURE
SUCCESS

Consumers Employees Regulators

20 years of Edelman Trust
research on trust matters Trusted companies Trust drives Trusted companies
. have stronger workplace have greater
toe consumer buyers recommendations license to operate

and advocates

|_

A 2M+ respondents

A 400+ companies

Resilience
against risk

Media
coverage

pbani eso
Trusted companies

Investors The market

A 80k employee reviews

Trusted <co
stock outperform

Trusted companies
are more likely

A Interviews with 50+ business leaders )
Trusted companies

A 23M measures of trust to receive are more resilient their respective are more immune
institutional in the face sectors to the media cycle
A Review of 150+ academic articles and investment of crisis

80+ models of trust

A Trust and stock price analysis for
80 companies
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20 YEARS OF TRUST
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Rising
Influence of
NGOs

11

Business Must
Partner With
Government to
Regain Trust

02

Fall of the
Celebrity CEO

12

Fall of
Government

03

Earned Media
More Credible
Than
Advertising

13

Crisis of
Leadership

04

uU.S.
Companies in
Europe Suffer
Trust Discount

14

Business
to Lead
the Debate
for Change

05

Trust
Shifts from

fAut hor i

to Peers

15

Trustis
Essential to
Innovation

06
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A 0 Per s o BusihaskMere

Me o
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Spokesperson

16

Growing
Inequality
of Trust

E me r @rassed Than

Government
and Media

17

Trustin
Crisis

08

Young People
Have More
Trustin
Business

18

The Battle
for Truth

09

Trustin
Business
Plummets

19

Trust
at Work

10

Performance
and
Transparency
Essential to
Trust

2020

Trust:
Competence
and Ethics
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CONTINUED
DISTRUST

Trust Index

Global Trust Index increases 1 pt., with
increases in 16 of 26 markets measured

|_

12 of 26 markets are distrusters,
down 2 from 2019

2020 Edelman Trust Barometer. The TrustIndex is the average
percenttrustin NGOs, business, governmentand media. TRU_INS.
Below is a listof institutions. For each one, please indicate how
much you trust that institution to do what is right. 9-pointscale;top 4
box, trust. General population, 26-mktavg.

A 2019
A cenena population

53 Global 26
79 China

73 Indonesia

72 India

71 UAE

70 Saudi Arabia
62 Singapore

59 Malaysia
58 Mexico

56 Canada

55 Hong Kong
54 The Netherlands
52 Colombia
u.s.
Australia
Argentina
Brazil

Italy

S. Korea
S. Africa
France
Germany
U.K.
Ireland
Spain
Japan

Russia

A 2020
A Gcneral population

54  Global 26

China
India
Indonesia
UAE
Mexico
Singapore
Saudi Arabia
Malaysia
57 The Netherlands
53 Canada

53 Colombia
51 Brazil
Hong Kong
S. Korea
Argentina
Italy
Australia
u.s.
Germany
France
Ireland
Spain

S. Africa
Japan

U.K.
Russia

Distrust Neutral  Trust
(1-49) (50-59) (60-100)

®© 0 ©

Change,2019to 2020

Declines in

Saudi Arabia

UAE

Hong Kong

Canada

u.sS.

Australia

S. Africa

U.K.
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NO INSTITUTION SEEN AS
BOTH COMPETENT ETHICAL
AND ETHICAL =

(Competence score, net ethical score)

NGOs
(-4, 12)

LESS COMPETENT <« -50

Business

Media (14, -2)

(-17, -7)

Government
(-40, -19)

-35
UNETHICAL

50 » COMPETENT







WORRY TECHNOLOGY IS OUT OF CONTROL

Percent who agree

The pace of change in
technology is too fast

| worry technology will make
it impossible to know if what
people are seeing or
hearing is real

Government does not
understand emerging
technologies enough to
regulate them effectively

1

o0l

1

00

1

01,

Trust in technology

2019-2020

Global 26

Largest declinesin:

France

Canada, ltaly,

Russia,
Singapore

U.S.

Australia
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WORRY ABOUT QUALITY INFORMATION

Percent who agree

The media | use are contaminated | worry about false information or fake
with untrustworthy information news being used as a weapon
1 1

Ofw  [0w:

Change,
2018 to 2020




WORRY ABOUT THE FUTURE OF WORK

Percent of employees who worry about job loss due to each issue

| worry about losing my job
due to one or more of these causes

1

83

Freelance/gig economy _ 61
Looming recession || GGG <0
Lack of training/skills _ 58
Cheaper foreign competitors [ 55
Immigrants who work for less e 5

Automation 53

Jobs moved to other countries 50
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OVER 1IN 2 WORRY ABOUT JOB LOSS DUE TO AUTOMATION

Percent who are worried

Automation and/or other
Innovations taking my
Majority share concernin 17 of 28 markets job away

1

TR
69
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60 59 59 &g 57 57 &g
53 52 51 51 51 |50
46 46 45 45
35 34
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2020 Edelman Trust Barometer. POP_EMO. Some people saythey worry aboutmany things while others saythey have few concerns. We are interested in what youworry about. Specifically,
how much do you worry abouteach of the following? 9-pointscale;top 4 box, worried. General population, 28-mktavg, among those who are employed (Q43/1). ’Ede'ma" 11






TRUST IN TECHNOLOGY DECLINES
IN 21 OF 26 MARKETS © 0 O | = O

Change,2019to 2020 Distrust Neutral  Trust
Percent trust in technology

Trusted in 27 markets
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TECHNOLOGY NO LONGER MOST TRUSTED SECTOR
IN RECORD NUMBER OF MARKETS

Markets in which technology is the most trusted sector measured

Technology sector most trusted
Technology sector not the most trusted

APACMEA

# of markets in
which technology

is the most & O > (2 R ’8\0 X
X & O .

trusted sector C}\\ Q~° \06 \06 )GQ Q‘b %\Q 5 )
2016 18 A A A A A A A A
2017 18 A A A A A A A
2018 14 A A A A A A A Ao A A
2019 19 A A A A A A A A A A A A A A
2020 13 a a A A A A A A P




TECHNOLOGY SECTOR TRUST NOT KEEPING PACE

Percent trust in technology and business, change from 2012 to 2020

Distrust Neutral  Trust

= Technol
echnolo
gy -2

sector

+18

57 Business

__— 56 — in general

ﬂ/51\50\m/ —

2012 2013 2014 2015 2016 2017 2018 2019 2020




SHARP DECLINES IN KEY MARKETS
FOLLOWING YEARS OF ERODING TRUST ®© 0 © | = O

Change, 20192 to Distrust Neutral  Trust
2020

Percent trust in technology, 2012 to 2020
u.S. UK.

Largest declines since
2019:

France

_@

2012 2013 2014 2015 2016 2017 2018 2019 2020 2012 2013 2014 2015 2016 2017 2018 2019 2020

Canada, ltaly,
Russia,

Singapore
France Canada

u.S.

Australia

@

2012 2013 2014 2015 2016 2017 2018 2019 2020 2012 2013 2014 2015 2016 2017 2018 2019 2020







