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Purpose of the research 
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use in response to crisis 

Audience

100 x crisis management / business continuity executives per market Ȱall individuals have a decision -making role 
for their organisation when it comes to crisis management. We ensure a mix of industries within the sample. 

Markets

The study was conducted across 9 markets. The results presented here are specific to the UK. 

Canada, China, France, Germany, Saudi Arabia, Singapore, South Africa, UK, USA

Fieldwork 

Å The fieldwork for this 15 -minute online survey was conducted between 7 th July 2021 and 16th July 2021. 

Å A mix of company sizes have been surveyed Ȱbased on number of employees, as well as annual turnover Ȱ
and industries on a global level. 

Å Statistical significance has been tested on 95% confidence level. 

Edelman DXI conducted primary research among business executives, in order to 
understand their views on the shifting landscape when it comes to crisis 
management. 
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A world of 
crisis


