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Age definitions referred to throughout this report:

Young Gen Z = ages 14-171

Adult Gen Z = ages 18-26

Millennials = ages 27-41

Generation X = ages 42-55

Anyone over age 55 is referred to as 56+

When analyzing historical data, age bands have been adjusted to 
reflect the generation for each year.

1If no 14-17 data is shown, this question was

not asked among this age cohort. 

Methodology
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ONLINE SURVEY OF ADULTS AGE 18+

Fieldwork : May 13 ïMay 24, 2022

14 13,700+ 1,000*

countries respondents respondents/country

All data is nationally representative based on age, region and gender.

*Total sample was less for India (n931), Saudi Arabia (n895), UAE (n888), and the U.S. (n993)

ONLINE YOUTH SURVEY AGE 14-17

Fieldwork : May 13 ïJune 6, 2022

14 6,700+ 500**

countries respondents respondents/country

All data is nationally representative based on region and gender. See Technical Appendix for more details about 
the weighting of this sample.

**Total sample was less for S. Korea (n495) and UAE (283)
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A FIGHT 
FOR OUR 
FUTURE
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GEN Z COMES OF AGE AMIDST A
CRESCENDO OF BRAND ACTIVISM

For details on the source of each set of data above please refer to the Technical Appendix.
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Percent who buy brands on 

their beliefs & valuesé

2018: BUYING ON BELIEF 

GOES MAINSTREAM 2020 ï2022: PORTFOLIO OF ISSUES FOR BRANDS TO ADDRESS EXPANDS

Percent changing buying behavior

because of a brandôs response toé

64%

June 2018

Change, 

June 2017 to 
June 2018

+13
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MORE CONCERNED ABOUT OUR
COUNTRY THAN ABOUT MYSELF

Percent who say I am worried abouté
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Gap 13 513 9 9 8 4 1 -4-33 2 -9205pts
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émy future...our countryôs future

2022 Edelman Trust Barometer Special Report: The New Cascade of Influence. PERS_EMO. How  much do you w orry about each of the follow ing? 9-point scale; top 4 box, w orried. General population, 14-mkt avg.
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In our feed-first world, we all
feel the urgency for action.
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