2025 Edelman Trust Barometer
Flash Poll: Trust and Artificial Intelligence at a Crossroads
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When gen Al helps people clarify
complexities, they're more likely
to trust it

Trust rises 36 points in Brazil and
Germany, 37 points in the U.S. and
45 points in the UK when gen Al
helps people understand complex
ideas.

Job security boosts
enthusiasm for Al

On average, employees who

feel more secure in their jobs due
to Al are far likelier to embrace the
growing use of Al (50%) than
those who feel their job security is
decreasing due to Al (21%). Among
employees who believe their
current job will soon be done by
gen Al, 43% embrace it compared
to 26% among those who don't
share that belief.

Industry Employee Divide: Tech
leads the charge, traditional
sectors lag behind

While tech (55%) and finance
(43%) employees lead in
embracing the growing use of Al,
enthusiasm is far lower among
transportation (20%), food and
beverage (23%), and education
(25%) employees, where rejection
is also highest.
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Enthusiasm grows when Al
is seen as empowering, not
replacing workers

Seventy-six percent of employees
in Brazil, 69% in China, 62% in the
UK, 59% in the U.S., and 53% in
Germany say they'd be more
enthusiastic of gen Al if they
believed their employer used it to
enhance productivity rather than
cut jobs, while similar shares say
high-quality training from
employers would also increase
their enthusiasm or use.

Geographic Divide: Acceptance
of artificial intelligence splits
along global lines

More than half of people in China
(54%) and over a third in Brazil
(35%) say they embrace the
growing use of Al, while far fewer
in Germany (16%), the UK (18%),
and the U.S. (17%) feel the same.
Nearly half in the U.S. and UK
reject its growing use.

Al use among employees soars
in Brazil and China but lags in
developed markets

Sixty-one percent of

employees in Brazil and 60% in
China use Al weekly or more in
their job while only 38% in Germany
and 37% in both the UK and U.S.
say the same. Adoption is far
higher among people manager with
63% using it regularly compared to
only one in four non-managers.

To learn more about the Edelman Trust Barometer,
visit www.edelman.com/trust/2025/trust-barometer #TrustBarometer

All data is based on general population sample unless otherwise noted.
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Trust is the conduit
to Al adoption

Across most markets, trust
sharply increases openness to Al.
In Brazil, 49% of those who trust
Al embrace the growing use of it
compared to just 5% of those
who distrust it (a 44-point gap).
The pattern holds in Germany
(34% vs. 4%, +30), the UK (43%
vs. 2%, +41), and the U.S. (43%
vs. 3%, +40).

Trust enables growth
of agentic Al

On average, those who trust Al are
4.5 times more likely to be
comfortable letting it handle job
search tasks in the near future, 6
times more likely to be comfortable
with Al making financial decisions,
5.5 times more likely to be
comfortable with Al taking care of
healthcare tasks, and 5.5 times
more likely to be comfortable with
Al making major purchases than
those who distrust Al.

Income Divide: Lower-income
groups fear falling behind with Al

On average, fifty-four percent

of low-income and 44% of
middle-income respondents say
people like them will be left behind
by gen Al rather than realize
advantages, compared to 31% of
high-income earners. However in
the U.S., concern is also high
among middle-income earners
(50%) and high-income earners
(47%).

Friends and peers outshine
leaders on Al credibility

Seventy-eight percent of people
in the U.S. trust “someone like
me" to tell the truth about gen Al
while similar levels of trust extend
to friends and family, outpacing
trust in experts, CEQOs, and
government leaders. Additionally,
many across markets feel that
business leaders likely won't tell
the full truth on Al and jobs.
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